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eCanadian Context
e Audiences and Public Education
*Challenges and Opportunities



Where, howandwhen  In developing countries there are high levels of what is known as “food loss”, which

is most of the food is unintentional wastage, often due to poor equipment, transportation and

wasted? infrastructure. In wealthy countries, there are low levels of unintentional losses but
high levels of “food waste”, which involves food being thrown away by consumers
because they have purchased too much, or by retailers who reject food because of
exacting aesthetic standards.

Key to where food is wasted
Agricultural Production
Consumption

Post harvest

Processing

Distribution

North America North Africa, west Industrialised Asia
and Oceania and central Asia
Europe Latin America Sub-Saharan Africa South and south-east Asia

Source: The Guardian
https://www.theguardian.com/environment/ng-

interactive/2015/aug/12/produced-but-never-eaten-a-visual-
guide-to-food-waste



https://www.theguardian.com/environment/ng-interactive/2015/aug/12/produced-but-never-eaten-a-visual-guide-to-food-waste

Canadian Context: S31 Billion*
Food Wasted Annually in Canada

Other, 1% Farm, 10%

N '

Restaurant/ Hotel, 9%

Processmg 20%

\Transport/Dlstrlbutlon

Retall 10%

About a third of food produced and distributed in Canada never gets eaten

Source: VCMC“
* $31 billion CAD = $23 billion USD / $21 billion Euro



Food Banking in Canada  ™aus| | geimenre

Food Banks - >500

Annually
acquire more
. than 200
Provincial million Ibs
Associations - 10 (estimated
value of $500
million)

Food Banks Assisting

Canada 850,000
people each
month



Food Banks Canada — Food Diversion Activities
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Role of Public
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Consumer/Public e .' €Y

e Consumer campaigns focus on in-home reduction
through compositing, improving food purchase and
consumption habits

* Important sustainability message

* Messaging coming from many channels

* Government
* |Local to National

* NGOs

* Local to Global
* Industry groups
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Compost More.
Waste Less.
Pledge

Reduce, reuse, recycle and save resources.  « "
P,

Environmental Protection Agency

Take the pledge
and get a FREE
recycling kit.
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Food Shift
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JOIN THE MOVEMENT TO END FOOD WASTE. Do OF FOOD IN AMERICA
SIGN THE PLEDGE AT # . 1S WASTED.

End Food Waste Now

E N D F_ggn Inspiring action, from field to fridge
WA : I I: N ...and back to the field.
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Campaign to ban food waste to landfill by 2020

Achieving zero food

waste to landfill

Renewable Energy Association

- |

(I
Making Food Waste Count

Renewable Energy Association

One of the more successful to date has been
the UK’s Waste and Resources Action
Program’s Love Food Hate Waste campaign.
Since its launch in 2007, avoidable
household food waste has been cut by 21%
over five years, saving UK consumers £13
billion.
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Public Awareness - Ca;a\d“'s( " i

Metro Vancouver Just Eat It — A Food Waste Movie
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“Hugely entertaining.... “Powerful”
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- VARIETY - Now
“Shocking...thought provoking "Smart & snappy
...inspired” documentary”

-Presty clever films. = THE GLOBE AND MAIL
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whereis  food going?

JUST EATIT.
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SAVE FOOD: Global Initiative on Food Loss and Waste Reduction
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Field Case Studies

Presentations

Publications.
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Public Awareness - Global;“u

o€ ()
TASTE THEWASTE  aw evors ess a6 Movemen

WASTE

Amovie by Valentin Thum

| o= vy

FILM inco-production with WDR™ 'bﬂ'

CONTRIBUTE n 'E) {ﬁ a

The Dutch government’s “Taste the Waste” campaign was
launched to achieve a reduction of 20% food waste across
the food chain by 2015 through raising awareness and
changing behaviour throughout the food chain, from
producer to consumer. The campaign focuses on saving
money with minimal effort and has inspired the creation of
a global “Taste the Waste” campaign to fight food waste.



http://www.tastethewaste.com/




Industry

e Better inform and educate to support increased
charitable giving of food

* Donors’ protection from liability risks, primarily through Good
Samaritan Acts.

e Often a lack of understanding of these acts which prevents
donations

* Increased charitable giving of safe and edible food
Incentives to support charitable giving can be supported
by positive policy changes e.g. tax incentives



* Hunger relief organisations need to provide
guidance to donors on the best types of food to give

e Keeping food safe during the donation process



Public Awareneéss — Audience Role

e Government

*Influencing governments to
implement effective policy.to
encourage donations



Government

* Enact policies that support donations to hunger

relief organisations:

* ‘Good Food Acts’ (Canada) have been implemented in 3
provinces that allow charities to provide tax receipts for farm
donations

* Tax receipting for corporate sector donations
(manufacturers/retailers) in some country jurisdictions (e.g. U.S.
not yet in Canada)

e Some jurisdictions implementing policies to direct
industry on donating surplus food (EU- France, Italy)



Food Waste in the Media - Canada

How to solve the food waste problem

CBCNEews |Business . )
- Billions of dollars worth of good food is thrown away each year. Now some

businesses and cities are saving no

Cinda Chavich
A $31B problem: How Canada sucks at reducing food waste

Other countries crack down on discards, 5o why are we o far behind?
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Food Waste in the Media - Globally

# TODAY
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home ; business ) retall  markets eurosone economics banking

M&S moves to hand out thousands of
tonnes of food waste

French law forbids food waste by

Marks & Spencer
supermarkets

Sarah Butler
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Europe Says
Food waste: harvesting Spain's unwanted

crops to feed the hungry

Spainis gleaning movement has grown rapidly in response to austerity, harvesting
home ) business ) el markets euozone economics  banking imperfect fruit and veg - that would otherwise be wasted - for food banks. Now its

Tesco food waste rose to equivalent of
119m meals last year

own line of jams, soups and sauces is taking off too
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Challenges & Opportunities

* Awareness campaigns focused on consumers

* Alot of messaging —is it breaking through?
* Not a food recovery channel for hunger relief organisations

* Terminology

* Food waste — unappealing when trying to work to redirect food to
donation

* Labelling
* Best before/ sell by dates / expiry dates

* Consumers don’t understand labelling terminology and what it
means for them

* Implications for hunger relief organizations when distributing food

 Media focus

* 50% of food waste comes from households but a large portion of
media attention focus’ on industry with retail channel being the
‘cause celebre’



Challenges & Opportunities

* Good Samaritan Laws in many jurisdictions
* Helps to protect donors

* Risk averse agri-food industry

* Source / quality of food donations
e Ensure not downloading costs to food banks for distributing
non-viable food
e Geography
* Regional infrastructure can create a challenge in accessing
surplus food

* Limitations of hunger relief organisations’ capacity to
accept food (in some regions)

* Governments can be slow to act with policy that will be
beneficial for industry and hunger relief organisations



Than:i( VO
Sl

Food Banks Banques alimentaires
Canada Canada

Food Loss and Food Waste International Workshop
Washington DC
November 8, 2016



